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LE SYLPHE ORIGINATES FROM GRASSE, FRANCE — THE “CAPITAL OF PERFUME,” A LAND DEVOTED TO THE ART OF SCENT SINCE
THE 18TH CENTURY, WHERE FRAGRANCE ONCE GRACED THE SALONS OF ART AND SOCIETY.

LE SYLPHE, MEANING “THE SPIRIT OF AIR,” EMBODIES THE PURSUIT OF FLEETING INSPIRATION FOUND IN NATURE. INHERITING
OVER 270 YEARS OF GRASSE’S PERFUMERY HERITAGE, LE SYLPHE CRAFTS EACH CREATION WITH TIME-HONORED ARTISTRY AND A
DEDICATION TO EXCELLENCE. OUR PERFUMERS TRAVEL THE WORLD TO SOURCE THE RAREST BOTANICALS — CAPTURING THE
MORNING DEW ON DAMASK ROSE PETALS, THE DEEP SERENITY OF SOUTHEAST ASIAN AGARWOOD, AND THE SOFT POWDERY
WARMTH OF MOROCCAN ORRIS ROOT, ALL SEALED WITHIN EACH BOTTLE.

IN THE WORLD OF LE SYLPHE, FRAGRANCE IS MORE THAN AN INVISIBLE POEM IN THE AIR — IT IS A VAULT OF TIME AND A VESSEL
OF EMOTION. EVERY COMPOSITION IS A TRIBUTE TO THE ENDURING ROMANCE OF FRENCH PERFUMERY.
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BORATORIES
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LE SYLPHE HAS ESTABLISHED SIX INNOVATIVE LABORATORIES / : A ANDARD LSIR&D SYSTEM. BUILDING
ON OUR FRAGRANCE DEVELOPMENT CENTER IN FR/ TE DEVELOPS EXCEPTIONAL ESSENTIAL OILS
AND CUSTOM FRAGRANCES WITH THEIR PROFES BIENCE AND SERVICES FOR NEARLY A TH-
OUSAND WELI-KNOW GLOBAMBRAND ¢
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WELLINGBOROUGH UNITED KINGDOM

O MEFERATEAME '

ALMATY, REPUBILC OF KAZAKHSTAN
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POSCATAWAY, UNITED STATES

QENERAY ML

JAKARTA, INDONESIA
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LEVALLUIS, FRANCE
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HONG KONG, CHINA
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CHANG ZHOU, CHINA
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EXPERIENCED PERFUMERS
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EFFLUVES BOASTS ATEAM OFOVER TWENTY EXPERIENCED PERFUMERS WHO POSSESS
YEARS OF PRACTICAL EXPERTISE AND EXCEPTIONAL SKILLS. THEY EXCEL AT INFUSING
THE ESSENCE OF FRAGRANCES INTO EVERY SINGLE DROP OF ESSENTIAL OIL, ENDOW-
ING EACH BOTTLE WITH A UNIQUE ATMOSPHEREAND EMOTION. WITH A DEEP UNDER-
STANDING OF INDIVIDUALIZEDCUSTOMER NEEDS, THEY CREATE CAPTIVATING OLFAC-
TORY JOURNEYS THAT LEAVEA LASTING IMPRESSION.
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¢ CAROLINE LOUHMADI <

i

¢ EMMANUELLE JUILLIART

¢ KEVIN JOURNE
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¢ MELANIE CARESTIA

¢ CEDRIC GRAS
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¢ ROSINE COURAGE <

¢ CAROLINE MALLEJAC »
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PLANTS OUR PERSISTENCE
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LNSIST THAT EVERY BOTTLE OF ESSENTIAL OIL SI MADE FROM PLANTS, WE BELIEVE THAT NATURAL INGREDIENTS CAN ACHIEVE

A MORE NATURAL BALANCE.
THE MASTERS HAVE EXPLORED HIGH QUALITY PLANTS ALL OVER THE WORLD.WITH THE LONG-LASTING MODULATION TECHNOLOGY,

WE HAVE EXTRACTED MORE THAN 1500 FLAVOR TYPES TO SATISFY YOUR DIVERSE NEEDS.
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AROMA ESSENTIAL OIL
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NOTES ARE THE CLASSIFICATION RULES OF AROMA. ACCORDING TO THEMAIN
CHARACTERISTICS O FAROMA AND THE INGREDIENTS, THEY CAN BE DIVIDED
INTO DIFFERENT CATEGORIES.ALL KINDS OF MATERIALS HAVE DIFFERENT VOLAT-
ILIZATION SPEED, SO THE ESSENTIAL OILS WILL EXPERIE-NCE TOP, MIDDLE, AND
BASE NOTES.
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OFTEN ACCOMPANIED BY FLORALAND
ACIDIC SPICES,FULL OF VITALITY
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IT EMITS A SMELL REMINISCENT OF GREEN
NATURE
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IT CONTAINS AQUATIC PLANTS, GIVING

PEOPLE A VERY FRESH AND PLEASANT
FEELING

DB

B

FUGI

R

LEATHER

H&ER

CHYPRE

AR R & i R T R

RICH, THICK, WARM AND SEXY
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STRONG SMOKY LEATHER FLAVOR EACH
OF WHICH HAS A UNIQUE MEMORY
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IT HAS A MOIST FRAGRANCE WITH EXRE-
MELY RICH LAYERS
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CALM AND PERSONALIZED, WITH STRONG
PENETRATION AND LASTING AROMA
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EXCELLENT FRAGRANCE RETENTION TIME
MEDIUM AND LATER FLAVOR
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STIR UP THE TASTE BUDS AND FEEL HAPPY
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ELEGANT AND SLOW-RELEASE, BUSTLING
AND SHINING, SHOWING THEATM OSPHE-
REALONE
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PLEASANT AND COMFORTABLE, DELICIOUS
AND ATTRACTIVE MOOD ALONE
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AROMA ESSENTIAL OIL
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SPACE AROMA SOLUTION

2= Al B AR IR TT 5

Rk = HIDDEN

|

4

EHE I, DESKTOP VERTICAL

M T\ VERTICAL

RS :5000HA

PRODUCT NUMBER : 5000HA

PR KRR A NEREY B

PRODUCT NAME : LARGE DESKTOP INTELLIGENT AROMA DIFFUSER

BRI 5000M°

DIFFUSE VOLUME : 5000M°*

677 AGHES

CONTROLMETHOD : 4G / APP

RS :300FE

PRODUCT NUMBER : 300FE

PR AR R E AL AE Y B L

PRODUCT NAME : SMART VERTIACAL DESKTOP DIFFUSER

BR300

DIFFUSE VOLUME :300M*

il 77 5 APP

CONTROL METHOD : APP

RIS 2000FE

PRODUCT NUMBER : 2000FE

FrEm A AR L N REY B

PRODUCT NAME : VERTIACAL DESKTOP DIFFUSER

¥ &K 2000M°

DIFFUSE VOLUME :2000M*

1l 77 5 APP

CONTROL METHOD : APP
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LNSIST THAT EVERY BOTTLE OF ESSENTIAL OIL SI MADE FROM PLANTS, WE BELIEVE THAT NATURAL INGREDIENTS CAN ACHIEVE

A MORE NATURAL BALANCE.

THE MASTERS HAVE EXPLORED HIGH QUALITY PLANTS ALL OVER THE WORLD.WITH THE LONG-LASTING MODULATION TECHNOLOGY,
WE HAVE EXTRACTED MORE THAN 1500 FLAVOR TYPES TO SATISFY YOUR DIVERSE NEEDS.

&3 DESKTOP

BIAE CEILING-MOUNTED

BEHET WALL MOUNTED

[} . A
FFEmEE:3000D3 FEEAIE:500CS5 RS :300WDS5

PRODUCT NUMBER : 3000D3

FRER P REENERET B

PRODUCT NAME : MEDIUM AND LARGE SIZE INTELLIGENT DIFFUSER

¥ &R :3000M°

DIFFUSE VOLUME :3000M*

el 77 2 PR AR / WI-FI

CONTROLMETHOD : TOUCH PANEL/WI-FI

PRODUCT NUMBER :500CS5

PR AR R I E RE Y B L

PRODUCT NAME : SMART CEILING AROMA DIFFUSER

¥ &R s00m°

DIFFUSE VOLUME :500M*

el 77 3 APP

CONTROLMETHOD : APP

PRODUCT NUMBER :300WD5

FEi AR BEEE R E RE Y B AL

PRODUCT NAME : WALL MOUNTED INTELLIGENT INCENSE DIFFUSER

&R 20m°

DIFFUSE VOLUME : 720M?

77 3 APP

CONTROLMETHOD : APP
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